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Introduction

Turnstile Tours’ experiences are carefully crafted around historical and
contemporary themes ranging from green infrastructure and sustainable
technologies at the Brooklyn Navy Yard, to the role of public markets in
nurturing immigrant-owned businesses, to the stories of hardworking street
vendors who serve hundreds of thousands of meals to working New Yorkers
daily. Each tour requires initial and ongoing attention to in-depth research
with primary sources, oftentimes drawing from oral histories, interviews,
historical newspapers, community-based field research, and public archives.
Because we offer interactive, inclusive experiences, tour attendees often
contribute greatly to deepening our knowledge base about a particular topic or
location. We seek to encourage participation on the tours and in our research
efforts to uncover stories that are underrepresented.

Turnstile Tours was incorporated in New York as a benefit corporation on May 9, 2012, just six months after the
state had passed the new corporate class into law, making it the seventh state in the union to do so. New York's
benefit corporation statute provides a legal framework for for-profit companies that seek to create a general
public benefit, defined by the state as “a positive material impact on society and the environment.”

In an effort to ensure accountability and transparency, all benefit
corporations in New York are required to post a benefit report annually on
their respective areas of general public benefit based on a third-party
assessment standard. Based on analysis of Turnstile Tours' first eight
months of operations in 2012, this benefit report provides an introduction
to the company itself; insight into the company's pursuit of general and
specific public benefits; and quantitative and qualitative analyses of the
company's performance measured against the B Impact Assessment, a
third-party standard that evaluates overall social and environmental
impact, and the results of that assessment are outlined below.

In addition to a legal commitment to make a positive material impact on society and the environment, Turnstile
Tours has defined specific areas of public benefit through establishing a clear mission statement, as well as
core commitments to guide the company in living up to that statement. As part of our public benefit mission,
for each tour, Turnstile Tours partners with non-profit organizations based in local communities, and dedicates
at least 5% of all ticket sales towards supporting them. Through tours, public programs, and related
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multimedia content, Turnstile Tours seeks to raise awareness about the missions and work of our non-profit
partners. Our partners for our 2012 tour programs included:

Brooklyn Navy Yard Tours: Immigrant Foodways Tour: Food Cart Tours:
BLDG ‘ﬂ MOORE JHE STREET
92 BROOKLYN STREET +— VENDOR PROJECT

INITIATIVE RETAIL MARKET s ==ceidol g

Brooklyn Navy Yard Brooklyn Greenway ~ Moore Street Brooklyn Economic  Street Vendor Project
Center at BLDG 92 Initiative Retail Market Development Corp.

We are very proud of the achievements in our first year in business, which are outlined in this report, but we
also have a great deal of work ahead of us. In the coming years, we look forward to growing our company, tour

portfolio, and brand; offering our experiences to a wider audience; and developing deeper relationships with our
community partners.

Sincerely,

Cindy VandenBosch, Founder & President
Turnstile Tours




Mission Statement

Turnstile Tours seeks to advance public knowledge about the meaning of place, foster connections and
understanding between people of diverse backgrounds, and inspire and reflect a culture of community
participation through providing welcoming, well-researched, inclusive, and engaging educational experiences
and resources to people of all ages and abilities.

Core Commitments

Conduct original research
Turnstile Tours conducts original scholarly research with primary sources, including archival and field-based
research, and documents place-based stories, both historical and contemporary, that are underrepresented in
the public realm.

Contribute to public history

We incorporate original research into projects, including tours, exhibits, public programs, and multimedia
content, and are committed to depositing primary source materials in publicly-accessible archives for posterity.

Encourage cooperative learning and foster an atmosphere of mutual respect and inclusivity

We create experiences that facilitate active participation and are inclusive of and accessible to people with a
wide range of learning styles, abilities, backgrounds, and knowledge.

Support non-profit partners

Turnstile Tours contributes at least 5% of all ticket sales to non-profit projects or organizations based in local
communities, educates the public about partners' missions and activities, and provides opportunities for
customers and other Turnstile stakeholders to connect with our partners.

















































